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Going Mobile with Clinical Trials

Liz Logan, Head of the MCT-Congress, gives Journal for Clinical 
Studies an insight into the business of mobile technology in 
the clinical trial space, and shares her thoughts on how the 
integration of mobile devices holds tremendous potential for 
the industry. 

1. What’s your general outlook on mobile technology in 
clinical research at the moment? 

The rise of mobile technologies and global growth in mobile 
phone ownership is offering huge opportunity for clinical 
research. Mobile is increasingly becoming the platform-of-
choice that we all use to engage with information on a daily 
basis (if not hourly or even minute-to-minute), and, as a result, 
we must bring this same level of real-time connectivity and 
convenience to today’s clinical trials. Previous technologies 
have made it hard for patients to be involved, know what to do 
and actually measure and improve on outcomes. Playing on the 
familiarity and personal nature of mobile can overcome many 
of the challenges associated with how best to find patients and 
how to retain them. The industry is going through a challenging 
yet exciting time at the moment. Amidst the increasing cost 
pressures of a rapidly globalising and heavily regulated industry, 
mobile adoption is creating new potential for us to achieve 
our collective goals, helping to enhance the development of 
new medicines and improving patient outcomes. Although 
take-up of mobile in the space is growing, more collaboration, 
knowledge exchange and shared understanding is still needed 
to really drive the industry forward. 

2. What are some of the benefits for sponsors who embrace 
mobile technology? 

Mobile-focused strategies provide a fast and efficient way to 
align patient needs with study objectives, while offering 
enormous potential to accelerate trials, reduce risks, improve 
accuracy and drive down costs. In addition to providing an 
effective way to recruit patients, mobile can improve participant 
compliance and patient outcomes. Its use can connect every 
patient to clinical trial information, study schedules and tracking, 
while offering continuous monitoring capabilities that ensure 
they stay safe and on track. The ongoing monitoring potential 
means that accurate information is being streamed in real time. 
This ensures that sponsors have constant access to current data 
and can be made aware of any issues instantly, thus enabling 
them to quickly take action to eradicate any problems. Using 
mobile technology to enhance the management of clinical 
studies can keep trial subjects more fully engaged and, 
importantly, improve the quality of the data that is captured, 
which is what is most vital in any study. 

3. How is mobile technology helping to empower patients in 
clinical research? 

Mobile stands to transform research by making it easier for data 
to be collected from patients, but that is not what is important to 
the patient, and certainly not what will keep them engaged over 
a significant period of time. What is really exciting about mobile 
technology is that it can make research entirely patient-centric 
by effectively taking the investigative site directly to them. This 

removes the burden of on-site physician appointments and 
monitoring activities, so that it is much more convenient for a 
patient to adhere to a programme. As a personal device, mobile 
phones can also help a patient feel part of the entire research 
initiative. They can allow a sponsor to effectively demonstrate 
its commitment to educating patients about their options and 
offer immediate feedback and rewards for their compliance to 
help ensure a successful research experience for the patient. 

4. What are the biggest challenges in achieving industry 
adoption of new technologies? 

Pharma is without a doubt an industry that is not always 
amenable to change when it comes to the take-up of disruptive 
technologies. I think regulatory concerns from sponsors also 
play a big part in holding back progression in the field, whether 
warranted or not. Cost is another huge factor and many sponsors 
are calling out for more insight into the return on investment 
that can be achieved. This is something that is not always easy 
to demonstrate and definitely requires considerable attention 
from the industry to help break down the barriers. This is one of 
the reasons why we established the MCT-Congress to provide 
a platform for sponsors, regulators and providers to bring 
their experiences, challenges and reservations and stimulate 
meaningful industry discussion that drives forward change in 
the most collaborative way possible. 

5. How would you advise companies who are thinking about 
implementing a mobile strategy into their trial designs? 

I would advise them to look at their peers in the industry who 
have already made the jump and learn from their successes and 
challenges. During the congress there is a real comrade mentality 
that provides an honest and frank discussion about the realities 
of mobile technology adoption. Getting the viewpoints of the 
tech providers, the regulators and pharma companies, large and 
small, will give sponsors the most rounded insight into how best 
to approach mobile in their research design. 

6. In your opinion, what do the next five years hold for mobile 
technology in the industry? 

Over the next five years we are likely to see an influx of studies 
that start to show us whether these programmes can make a 
positive impact on clinical research. If the research indicates 
that they do, as is fully expected, sponsors will feel more 
confident that meaningful benefits can be achieved through 
adoption and take-up is likely to become more widespread. 
Collaborations and integrations are likely to be key, with parties 
bringing together their strengths to improve usability and the 
overall patient experience. 
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