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The Asia-Pacific market, consisting largely of China, India, 
Japan and Korea, is still an untapped territory whose 
potential has not yet been fully utilised. India alone 
currently imports cosmetics and beauty products and 
intermediate raw materials worth around $400 million]. 
The cosmetic market in India is growing at a phenomenal 
rate of 15-20% annually, a rate greater than that of the 
United States and Europe. The emergence of a young 
urban elite population with increasing disposable income 
in cities, an increase in the number of working women, 
changing lifestyles, increased affordability of lifestyle-
oriented and luxury products, mounting aspirations, 
penetration of satellite TV, increasing appetite for western 
goods, and greater product choice and availability are the 
main drivers of demand for imported cosmetics products.

Owing to a large population base, the prevalence of 
various dermatological disorders in India is fairly high, 
even for uncommon disorders. As known, entities such 
as acne, melasma, vitiligo and ageing are now universal 
phenomena and the society is now becoming more and 
more aware of the need to treat and/or reverse these 
processes. 

Due to an increase in the awareness of the self, there 
has been a boom in the market for products that take care 
of your skin and help you achieve the goal of “flawless 
skin” that everyone dreams of. Most notable amongst 
these products are anti-ageing products that primarily 
act on wrinkles, age spots and uneven skin; fairness 
products that improve your skin tone while simultaneously 
improving blemishes and melasma related pigmentation; 
and anti-acne range. Because of increased demand, lots 
of resources are now spent on R&D for new and improved 
molecules that are not only effective but safe too.

Anti-ageing: India is among the world’s youngest 
countries but many cosmetic companies seem to be 
betting on its fear of growing old and wrinkly. The market 
for anti-ageing products in India is about Rs 1200-1400 
crore, according to Euromonitor International data 
released in 2012. It is nascent compared to the overall 
cosmetics industry but is growing at a rate of 30 percent 
CAGR (compound annual growth rate)2. One of the most 
common causes of ageing – besides ageing –is exposure 
to UV. Thus sun protection is a very important aspect in 
slowing ageing.

Acne: Acne is a universal problem and almost everybody 
at some stage of their life develops acne. Considered 
an innocuous entity historically, it is now one of the 
most common reasons for seeking a dermatological 
consultation. A sense of self-awareness, social 

commitments and demonstration of a confident 
outlook are now the driving forces for seeking a cure to 
this pathology. Also, post-acne complications such as 
scars are a cause for low self-esteem and can lead to 
depression in some cases. The market today is flooded 
with both dermatological and cosmetic products that act 
upon various pathological steps of acne. It begins right 
from washing your face till the treatment of scars and 
post-inflammatory hyperpigmentation.

The size of the anti-acne products market in India is Rs 
65 crore3. Both dermaceuticals and cosmeceuticals come 
under the purview of anti-acne treatment. 

Melasma: Melasma is one of the most common disorders 
of hyperpigmentation, which is seen as a brownish 
pigmentation over the face. It is usually bilateral and 
symmetrical. The types of melasma depending upon the 
depth of pigmentation are epidermal, dermal and mixed, 
and it may be present diffusely, centrofacially or over 
the malar regions. Although associated with no health-
related issues, it can have significant psycho-social 
morbidity. Melasma is more commonly seen in females 
of reproductive age group. The important etiological 
factors for melasma are: sun exposure, pregnancy, 
hormonal treatments especially OCPs, etc. Melasma is 
seen in nearly 40% of the population of south-east Asia. 
It is difficult to appreciate the market for melasma care 
products because although a specific dermatological 
entity, many OTC skin-lightening products are also 
used for its treatment. Treatment of melasma has been 
dissatisfying for both the patients and the physicians, as 
it is a resilient entity that mostly recurs after treatment.

Vitiligo: Vitiligo, also known as leucoderma, is one of 
the oldest diseases known to mankind. Although not 
related to any health morbidity, it is one of the disorders 
causing grave psycho-social impact. There are many 
hypotheses as to the etiology of it, but still there is no 
proven theory. This limits successful and confirmed 
treatment of vitiligo by any one particular means. The 
worldwide incidence of vitiligo is 1%4. From south-east 
Asia, the highest incidence has been reported from India, 
to the extent of 8.8% in a study conducted in Delhi5. 
The reason behind this might be the darker skin type of 
the Indian population compared to the west. This makes 
the lesions more prominent and also results in a greater 
psychological setback for the patient. 

Techniques and Methods Used by Dermatologists to 
Measure Treatment Outcome
In the anti-ageing segment, the most commonly used 
and recommended tools used by dermatological experts 
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to evaluate, measure and monitor treatment outcomes, 
and compare effectiveness of different anti-wrinkle 
products, are various clinical scales and in-vitro methods 
using non-invasive tools such as silicone replicas and the 
non-invasive imaging tools such as VISIA-CR® and the 
PRIMOS® device.

Over the past few years, CIDP has gained extensive 
knowledge and skill in the use of non-invasive tools such 
as silicone replicas for wrinkles analysis. With its in-house 
Skin Image Analyzer, CIDP can provide in-depth analysis 
of the silicone replicas. 

In addition, being also equipped with the VISIA-CR 
photostation – a computer-based system extensively 
used for high quality facial photography with different 
types of lighting (standardised, cross-polarised and UV 
light), analysis of wrinkles and fine lines on selected 
zones of the face (eye contours, lip contours etc) can 
be done directly from the photographs using a software 
algorithm.

Apart from these two techniques, CIDP also recently 
invested in a fringe projector PRIMOS® (Phaseshift Rapid 
In vivo Measurement of Skin) body – a 3D system that can 
be used to quantitatively measure roughness parameters 
like Ra, Rz, Rq etc of the skin, volume of wrinkles andnodule 
formations, and to track changes over time.The PRIMOS 
operation principle is based on the protection of fringes 
on the skin surface and measuring its position on the 
skin surface to assess the topography. It therefore allows 
contactless capture while ensuring high precision and 
very fast capture of data. A single capture can be done in 
less than 0.1 sec. 

With regard to acne, over time various anti-acne scales 
and grading systems have been developed to evaluate 
the severity and assess response to treatment. Some of 
the examples of these scales are lesion count, the Global 
Acne Grading (GAG) Score, Leed’s score, etc. Also VISIA 
photography using UV light can be used to evaluate the 

number of Propionibacterium acnes, the microbe involved 
in the causation of acne. Indirect methods to evaluate 
proneness to develop acne are measurement of absolute 
sebum levels and sebum excretion rate.

Although vitiligo is a clinical diagnosis, certain tools 
can be employed to assess its severity and response 
to treatment. Wood’s lamp is an easy-to-use tool for 
diagnosis of vitiligo and to distinguish it from other 
causes of hypopigmentation. There are various scores 
that have been used to assess the progress of lesions. 
For spot lesions, a simple surface area calculation can 
be used. The VASI (Vitiligo Area and Severity Index) 
score is used to assess the overall severity in cases of a 
generalized disease. The rule of nine can also be used to 
assess the extent of involvement of the disease.
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